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Strategic Approach

1. Short Term Measures

2. Oxford Flood Alleviation Scheme

3. Upstream Flood Storage





How it works

In dry weather, there will always be water in 

the stream.

The floodplain will be lowered to make space for water in times of flood.

In wet weather, there is space for water in the 

lowered floodplain area.

In extreme weather, water covers the natural 

floodplain.
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Economic Benefits
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Social Outcomes 

Outcomes Benefits

Enhanced access to water and 

nature 

Foot, cycle or bridle path 

enhanced and/or created

Creation of inclusive and 

equitable blue-green 

infrastructure

Provision of safe, inclusive and 

universally accessible 

recreational, amenity and green 

space

Improved physical and mental health 

Community’s increased sense of value and ownership of schemes 

Increased connection with nature 

Better connectivity of local and national trails and cycle paths, 

improved visitor experience 

Unlocked the potential to increase local tourism and economic value

Reduced number of vehicle journeys

Improved air quality

Provision of sustainable and resilient community infrastructure which 

is inclusive and equitable





Social Value Monitoring Plans

What metrics show quality and value?

How frequently should we monitor?

What encourages use?

How would we monitor benefits recreation brings?
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