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Monitor of Engagement with the Natural Environment:  
The national survey on people and the natural environment.
_________________________________________________________________

Background
Although there is a growing evidence base about the benefits that people derive from contact with the natural environment, there is a lack of information about how and why people currently engage with the natural environment.  By natural environment we mean all green open spaces in and around towns and cities as well as the wider countryside and coastline. Natural England, Defra and the Forestry Commission therefore commissioned TNS Research International to undertake Monitor of Engagement with the Natural Environment: The national survey on people and the natural environment (MENE).
MENE is a three year face-to-face, in-home omnibus survey undertaking about 40,000 interviews per year (around 800 respondents every week). This survey provides the most comprehensive dataset yet available on people’s use and enjoyment of the natural environment.  It includes information on visits to the natural environment (including short, close to home visits) as well as other ways of using and enjoying the natural environment. In addition, MENE is the first survey of this type that has been conducted over consecutive years, allowing for greater confidence when tracking trends over time.
The first annual report was published in September 2010 and the second in June 2011 and the third year’s data as a monthly statistical release. The survey uses a quota sampling method to ensure that respondents are representative of the adult population (16 years and over) of England and the fieldwork started in March 2009 conducted by TNS Research International.
SUMMARY OF YEAR 2 FINDINGS
From March 2010 and February 2011, 41.7 million adults resident in England took a total of 2.49 billion visits to the natural environment
 with 0.92 billion of these visits to green spaces within a town or city.  Just over half (53 per cent) stated that they normally visited the natural environment at least once a week

with 11 per cent of those claiming to visit on a daily basis 
The destination of these visits

Visits from those living in the most deprived neighbourhoods, and the BME population were more likely to be to urban destinations and to places closer to home with 46% of visits (for DE social grades) being within one mile of their starting point, a significantly larger proportion than recorded amongst the more affluent AB social grades (38 %)

85% of all visits were taken within five miles of the starting point with the majority (66%) being taken within two miles highlighting the importance of accessible green space close to home.
Socio-economic profile by frequency of participation in visits to the natural environment

Analysis of participation using the Index of Multiple Deprivation 2007 reveals an association between levels of deprivation and propensity to visit the natural environment. Nineteen per cent of those in the bottom ten per cent IMD grouping never visit the outdoors, compared to five per cent of those in the top ten per cent.

From the most deprived areas visits were more likely to be to urban destinations and to places 
closer to home with 46% of visits (DE social grades) being within one mile of their 
starting point a significantly larger proportion than recorded amongst the more 
affluent AB social grades (38 %)

Associations between frequency of visits to the outdoors and levels of physical exercise 

49% of those who visited the natural environment frequently took part in at least 30 minutes of physical activity at least three times a week, compared to just 22% of those who never visit the natural environment 

MORE DETAILED ANALYSIS OF 2009-11 MENE DATA FOCUSING ON VISITS TO LOCAL GREENSPACE IN TOWNS AND CITIES WITHIN TWO MILES OF THE STARTING POINT
Further analysis of two years MENE data (2009-11) helps to provide us with a bit  more information about the demographics, motivators, types of activities undertaken and some of the outcomes of people who visited greenspace (in towns and cities) within two miles of their starting point. By greenspace we mean a park or other open space in a town or city, an allotment or community garden, children’s playground, playing field or other recreation area.
A sample of the findings
Reason for visit to greenspace within two miles of the starting point
· When respondents were asked to rank the order of eleven motivators for their visit ‘health and exercise’ was ranked as the second highest (652,621 vists) and ‘to relax and unwind’ the third highest (468,412 visits).
Who visited greenspace within two miles of the starting point
· 69% of the bottom 10% IMD visited greenspace within 2 miles of their starting point as opposed to 32% of top 10%
· There was a propensity for younger age groups to visit greenspace in towns and cities within two miles of their starting point (when compared to seaside or countryside visits) with 58% of visits (218,350) for the 16-24 age group and 55% for the 25-34 age group (274,821).  Though visits to greenspace (within two miles) by older age groups is still significant with 218,557 visits (55-64 age group) and 224,255 visits (65+).
· Respondents from BME communities were twice as likely to visit greenspace within two miles of their starting point compared to respondents from white communities. 
· 251,276 (17%) of people who visited greenspace within two miles of their starting point consider themselves to be disabled or to have a longstanding illness
Activities undertaken during visits to greenspace within two miles of the starting point
· Walking with a dog was the top activity within two miles (738,677) compared to 113,674 of visits of more than two miles from the starting point.  Walking without a dog was second within two miles (414,450) compared to 174,846 of visits more than two miles from the starting point

· Combining walking with and without a dog was an activity for 1,153,127 of visits less than two miles compared with 288,520 of visits more than two miles from the starting point.

· Playing with children less than two miles from home was 170,967 compared to 64,571 visits more than two miles.

Outcomes from visits to greenspace within two miles of the starting point
· 86% of respondents visiting greenspace within two miles strongly agreed or agreed that their visit had made them feel calm and relaxed

· 83% of respondents visiting greenspace within 2 miles either strongly agreed or agreed that their visit had made them feel refreshed and revitalized.

· 67% of respondents visiting greenspace within 2 miles either strongly agreed or agreed that it had made them feel close to nature
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Natural England MENE Project Manager - Erica Wayman erica.wayman@naturalengland.org.uk  
Contractor - Duncan Stewart, TNS-RI Travel & Tourism, 19 Atholl Crescent, Edinburgh EH3 8HQ 
For further information relating to official statistics contact stephen.herbert@naturalengland.org.uk
This report can be downloaded from: www.naturalengland.org.uk/ourwork/enjoying/research/monitor. 
For information on Natural England publications contact the Natural England Enquiry Service on 0845 600 3078 or e-mail enquiries@naturalengland.org.uk.






� Taking account of margins of error, at the 95% confidence level estimated total visits range from 2.43 to 2.56 billion.                                        







